







†Contribution to this paper is written as part of the author’s work as Programme Specialist in the Section for 
Media and Information Literacy and Media Development, UNESCO. However, the ideas and opinions expressed 





Comparing two models, with and without positive effectors, children emotional communication 
on art is examined in Media and Information Literacy Expansion (MIL Expansion, MILX).  Such 
literacy expansion reaches a variety of social changes, which expands opportunities to resolve 
on-site difficulties. This article is one of UNESCO MILX R&D outputs toward post SDGs.
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